
Optimizing digital shelf to 
increase tra�ic to website

The top 3 search results on 
retailer websites receive 70% of 
clicks and 30% of conversions

Integrating media and KPIs 
for sustained growth

67% of brands investing in Amazon 
advertising or Walmart media group 

have increased their investments

Increasing data sharing with 
retailers and inter-departmental

56% of professionals are allocating 
funds to data and analytics making it the 

top e-commerce service budgeted for

Improving conversions on 
Product Detail Page (PDP)
45% of online purchasers visit the PDP 
making it the top online touchpoint at 
the time of purchase

Using data from multiple sources 
to boost customer experiences

40% of industry experts say that 
improving the user experience is the 
biggest opportunity in e-commerce

Using AI for pricing & 
promotion, personalization, 
and demand forecasting 
AI applications can drive
10% growth in CPG firms

To learn more about Sigmoid’s data and analytics services for consumer goods and how we can 
help you define your e-commerce strategy, write to us at marketing@sigmoidanalytics.com www.sigmoid.com
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6 ways CPG brands can enable 
data-driven e-commerce growth
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